OUR VISION

The field of communication studies is one of the most exciting disciplines to study. Many
students agree with this assertion as communication is one of the most popular majors in
college (Kramer, 2010). And many employers agree that this major equips students with a
variety of competencies that are valued in the workplace including interpersonal skills, orga-
nizational skills, presentational skills, leadership, teamwork, critical thinking, reasoning,
and cultural awareness (Myers et al., 2021). With research topics ranging from navigating
online dating, to recognizing deception and lying, to playing videogames, communication
research has produced findings that are relevant to, and may significantly enhance, our daily
lives if we understand them. This textbook is designed to help you review some important
communication research findings published in our peer-reviewed journals across major
communication contexts (and intersections among these contexts). As Kramer (2010) noted,
“unless we believe that students do not learn anything from our classes, then our research
makes a difference in their personal and professional lives” (p. 435). We want to make a
difference in your life with information you are likely to care about, because we, like many
other scholars, believe communication scholarship does make a difference in helping people
become more effective communicators (Hummert, 2009).

This edited volume is unique as our brief chapters translate research programs into
simple real-life practices, suggestions, reflections, and applications across major commu-
nication contexts (computer-mediated, family, gender, health, intercultural, interpersonal,
instructional, media, nonverbal, organizational, persuasion, political, science, and sport).
As Frey (2009) noted, “because of its perceived lack of relevance and accessibility, to make
a difference, scholarship typically has to be translated for use by other audiences” (p. 267).
Petronio (1999) explained that “translating means that we take the knowledge discovered
through research or theory and interpret it for everyday use. Translators develop pathways
for converting research knowledge into practice” (p. 88). This book does precisely that it
translates some of the best research findings into practice so you can be an effective com-
municator in a variety of real-life situations and contexts.
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We believe that students who are introduced to our discipline should leave their intro-
ductory course with practical knowledge they can use in their daily lives. This perspec-
tive is rooted in the tradition of applied communication research. According to Wood
(2000), applied communication scholarship adopts a pragmatic focus by “putting theory
and research into the service of practice and, equally, of studying practices to refine theory
in order to gain new understandings of how communication functions and how it might
function differently, or better” (p. 189). Therefore, this book provides research findings from
programs of published studies that have practical implications, if not direct advice, on how
to communicate more appropriately and effectively. Since we know how fun and exciting
the field is, we believe that students should learn about research findings that are directly
relevant to them.

We are very fortunate to publish 42 brief mini-chapters that highlight major programs
of communication research across critical, rhetorical, and social science perspectives. And
we are even more fortunate to feature chapters from the most published and prolific com-
munication researchers in the field. Every chapter in this book is written by experts who are
exceptional scholars with impressive research agendas. We are proud to say that we have the
“all-star team” of communication researchers (and their awesome graduate students) writ-
ing and translating their own research in a conversational tone. Our approach is designed
to provide undergraduate students with better “take-aways” from an introductory course,
show them a diverse cross-section of the state-of-the-art communication research, help
them recognize major programs of research and the prolific scholars who do this research,
and ultimately give them practical real-life advice grounded in scholarship. We know that
translational communication scholarship can make a difference in your lives if you apply
the principles and findings featured in this book. It is also our hope that you enjoy what you
learn and find this translational research to be helpful advice that can aid you in the mean-
ingful practice of communication in life.

Cheers!
Alan K. Goodboy Kara Shultz
Professor Vice Provost of Undergraduate Education
Peggy Rardin McConnell Research Chair Dean of Honors College
West Virginia University Commonwealth University of Pennsylvania
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